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Tourism experiences are generated …through watching, tasting, smelling, touching, listening 
to and being part of a culture or lifestyle that is distinctly different from everyday life…1 

 

Purpose 
 
This Discussion Paper has been commissioned by Northern Tasmania Development 
(NTD); it represents the first stage of a project which will examine and explore 
opportunities for innovative arts-based and heritage tourism experiences in Northern 
Tasmania. 
 
The purpose of the Paper is to identify significant issues and to inform further 
engagement with stakeholders in the region’s cultural tourism sector. During the 
next 12 months, NTD will focus on arts-based and heritage tourism as one of the 
organisation’s key regional tourism priorities, and the Discussion Paper will assist in 
planning a strategic way forward.  
 

Previous reports 
 
There is a sound existing knowledge base for this project with some rigorous work 
having already been completed in the field of cultural planning for Launceston and 
the North including, A Background Report for the Development of the Strategic 
Cultural Plan for Launceston (Deeth, 2001) and Draft Strategic Cultural Plan for 
Launceston (Deeth, 2001); Launceston: A Cultural Map (West, n.d.) and North Plan: 
Towards a Regional Planning Strategy for Northern Tasmania (NTD, 2009).  
 
Various Northern municipalities have commissioned related reports including heritage 
studies (Launceston City Council, Meander Valley Council and Northern Midlands 
Council); a Cultural Development Policy (George Town Council) and a number of 
tourism plans, both site-specific and those of a broader, strategic nature. NTD 
developed a regional tourism plan in 2007. 
 
Note: For more information, refer to North Plan…Part 3 – State of the region: planning in Northern 
Tasmania, pp.35-45. 
 

Context 
 

New Tasmanian projects and developments 
 
The arts and culture and history and heritage are central to the Tasmanian tourism 
brand. NTD’s decision is a timely one as opportunities and trends in cultural tourism 
build further momentum. 
 
Next year, Australia’s largest private museum, the Museum of Old and New Art 
(MONA) will open at Moorilla Estate near Hobart.  
 
MONA offers a significant opportunity to showcase Tasmania’s cultural attributes to 
new and profitable audiences and it is important that the Northern region is ready to 
maximize a flow-on effect from this unique and extraordinary experience. 

                                            
1 Tourism Australia, The Experience Seeker, viewed 7 July 2010 
<http://www.tourism.australia.com/en-au/documents/Corporate - 
Marketing/marketing_experience_factsheet.pdf> 
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Context continued 
 
Other relevant projects of State-wide importance include: 
 

  The revitalization of the Hobart waterfront as a ‘cultural quarter’ which 
encompasses: 

 
- the redevelopment of the Tasmanian Museum and Art Gallery; and  
- the redevelopment of Princes Wharf 1 as a flexible multi-use arts and 

events space. 
 

  The proposed Glenorchy Arts and Sculpture Park linking the Elwick Bay area 
from Wilkinson's Point through to Montrose Bay and MONA. 

 
  The World Heritage listing of five of Tasmania’s most significant convict sites 

including the Port Arthur Historic Site and Brickendon and Woolmers Estates. 
 
  Tasmania’s current bid for inclusion in the Australian National Landscapes 

program which represents a partnership between tourism (Tourism Australia) 
and conservation (Parks Australia) ‘to identify Australia’s iconic landscapes, 
which capture and promote areas of outstanding natural beauty and cultural 
significance’.2 

 
  Two national conferences being held in Launceston in 2010: 
 

- Junction 2010, focusing on regional arts and including the Junction 
Arts Festival; and 

- Interpretation Australia’s, Peeling Back the Layers symposium 
regarding best practice interpretation of natural and cultural heritage. 

 
  The development of a Cultural Tourism Project Business Plan ‘ to increase the 

visibility of, accessibility to and engagement with the Tasmanian arts industry 
and arts products by local, national and international tourism markets’.3 

 
  Tourism Tasmania’s commitment to a State-wide cultural tourism strategy. 

 
Community aspirations 
 
Northern Tasmania has a rich cultural fabric and is well-positioned to build more 
engaging, cultural tourism experiences that will benefit both visitors and residents 
alike.  
 
As noted in the Launceston City Council’s Annual Report 2008/09, Launceston has a 
range of cultural facilities that are unique for a community of its size. 

                                            
2 Tourism Australia, Programs, viewed 26 July 2010 <http://www.tourism.australia.com/en-
au/marketing/5651_5544.aspx> 
3 Cultural Tourism Project Business Plan brief, Version 1.0, p.3 
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Context continued 

 
Launceston Vision 2020 provides a blueprint for the city’s future. In a series of 
‘Preferred Futures’, the community has articulated its strongest aspirations including 
‘A Valued Heritage’ (PF4) and ‘A Creative and Learning Community’ (PF6). 
 

  Priority Area: Built Environment 
Preferred Future Four: A Valued Heritage 
Strategy One: Promote the heritage of the city 
Strategy Two: Protect heritage buildings, places and precincts 
Strategy Three: Support the owners of heritage buildings. 

 
  Priority Area: Cultural Environment 

Preferred Future Six: A Creative and Learning Environment 
Strategy One: Support a series of arts and cultural events 
Strategy Five: Identify and foster creative talent 
Strategy Six: Make spaces available for the arts. 

 
  Priority Area: Social and Economic Environment 

Preferred Future Seven: A Prosperous Economy 
Strategy Four: Support existing and foster new tourism products 
Strategy Eight: Encourage new and emerging sectors of the economy. 

 
 
Visitor trends 
 
Cultural tourism, of which heritage and the arts are key components, is the fastest-
growing sector of the travel industry world-wide. It has an annual average growth 
rate of 15% - three times the overall projected growth rate for general tourism.4 The 
discovery of distinctive, authentic and memorable places and stories nurtures the 
21st century traveller’s desire for active, life-long learning. 
 
For a snapshot of the most recent information regarding visitation to the Launceston, 
Tamar and North Zone, please refer to Attachment 1 included in this document. 
Attachment 2 provides information specific to Launceston City. It is worth noting that 
‘affluent’ visitors make up just over 50% of total interstate leisure visitors to our 
region and it is predominantly this demographic that is most likely to support higher 
yielding, cultural tourism experiences. 
 
The Tasmanian Visitor Survey includes the most popular activities undertaken in 
Tasmania by interstate leisure visitors. Those activities that may be included in arts 
and heritage tourism - visiting historic houses, sites and attractions; museums; 
galleries; craft shops; gardens; buying Tasmanian-made arts and crafts; and 
browsing at markets - consistently draw significant numbers.  
 
Note: For further information, visit Tourism Tasmania’s corporate website and Webreporter within that site 
http://www.tourismtasmania.com.au/ and 
Tourism Research Australia, Snapshot: Cultural and Heritage Tourism in Australia, 2008. 
 

                                            
4 Developing Arts Tourism in Ireland: National Policy Context, viewed 4 July 2010, 
<http://www.rich.dit.ie/documents/pbates.pdf.> 
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Context continued 

 
While it may be argued that this is a supply driven outcome, further research 
suggests that such interest is likely to continue. Tourism Tasmania has identified a 
relevant, potential flow-on effect from the ageing Australian population. Based on 
current travel patterns, research indicates that it is reasonable to expect an 
increased demand for visiting museums, galleries, craft shops and gardens as well as 
purchasing Tasmanian arts and crafts.5 
 
‘Cultural tourists’ (including the major arts and heritage sub-sets) generally spend 
more; they are experience-oriented; they seek authenticity rather than 
pretentiousness and importantly for Tasmania, they will travel in winter time. 
 

The Arts 
 
Artists and artisans are part of the future of tourism. Visitors are looking for locally made 
artefacts and momentos. This is part of the rejection of the industrial model. 
 Anna Pollock, global futurist, Launceston 2010 
 
Definition 
 
Reference to ‘the arts’ or ‘arts-based tourism experiences’ includes, but is not limited 
to theatre, dance, music, literature, cinema, visual arts and crafts, design and 
architecture, public art, festivals and events, markets, artisan precincts, retailing 
events, summer schools, photography and digital media. For the purposes of this 
Paper, the term ‘artist’ is sometimes used in a generic sense. 
 
Lead organisations 
 

  Arts Tasmania 
  arts@work 
  Tasmanian Regional Arts and affiliates 
  Northern Tasmania Development 
  Tourism Tasmania. 
 

Note: The determination of the most appropriate Aboriginal arts representation is sensitive. It is 
recommended that any decision is informed by a discussion with Angela Driver who is involved in related 
conversations with an Aboriginal advisory group regarding Junction 2010. 
 
Additional corporate stakeholders 
 

  Launceston City Council  
  Other Northern Councils 
  University of Tasmania. 

 
Other significant stakeholders 
 
A draft, ‘working’ list of local stakeholders in the arts has been included as 
Attachment 2 to this document; it recognises a range of active contributors 
throughout Government, business and private enterprise. In the absence of an 
integrated, generic database, most stakeholders have been identified informally 
through the research process and it should not be considered an exhaustive 
inventory.  

                                            
5 Poll, M., Who Visits Tasmania: A Generational Perspective, Tourism Tasmania, Internal Research 
Report, 2008 in Tourism Tasmania Strategic Plan 2010-2013, p.10 
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The Arts continued  
 
It does however, provide a basis for the second stage of this project which will 
involve a substantial community consultation process, and it is anticipated that most 
of the participants will be selected from this initial work.  
 
Several stakeholders are involved in both the arts and heritage which is noted 
accordingly. 
  

Historic heritage 
 
Historic heritage that is both diverse and distinctive is a major appeal to locals & visitors 
alike. 
Pete Smith, Director Heritage Tasmania, Hobart 2010 
 

Definition 
 
A Heritage Tourism Strategy for Western Australia is the only one of its kind in 
Australia and offers a useful and comprehensive definition for the purposes of this 
Paper.  
 
‘Heritage’ is used here in the context of a tourism activity ‘that is or can be, aligned 
to physical or intangible heritage’.6 Physical heritage includes, but is not limited to 
cultural landscapes; historic sites, precincts, ruins, archaeological and maritime sites; 
sites associated with mining, industrial, scientific and agricultural heritage; sites of 
significant events and commemorations; collections that house or collectively 
promote objects of heritage significance – eg. National Trust attractions, museums, 
tours, trails and festivals and created landscapes – eg. botanic and public gardens. 
 
Intangible heritage includes but is not limited to oral traditions, languages, rituals 
and beliefs, social practices, knowledge, human activities, multicultural interactions, 
events and festivals and stories and histories that shape the essence and character 
of [Tasmania] and [Tasmanians].7 
 
For the purposes of this Paper, the term, ‘heritage’ refers to historic rather than 
natural heritage. 
 
Lead organisations 
 

  Heritage Tasmania 
  Tasmanian Heritage Council 
  National Trust of Australia (Tasmania) 
  Aboriginal Heritage Tasmania 
  Tourism Tasmania 
  Northern Tasmania Development. 

 
Additional corporate stakeholders 
 

  Launceston City Council  
  Other Northern Councils 
  University of Tasmania. 

                                            
6 Heritage Council & Tourism Western Australia, A Heritage Tourism Strategy for Western 
Australia, August 2006, p.11 
7 ibid, p.11 
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Historic heritage continued 

 
Other significant stakeholders 
 
Heritage stakeholders are listed in Attachment 3 as per the Arts sector noted on 
page 4 of this document. 
 

Links between the Arts, Heritage and Tourism  
 
It takes the arts to tell the story of heritage…8 
 

Heritage + tourism 
 
The complex variations within and between arts, heritage and tourism require further 
exploration, however it is possible to make some general observations. 
 
There are no formal connections between arts and heritage tourism in the North and 
the degree to which it is appropriate or desirable should also be part of a future 
discussion. 
 
In terms of heritage and tourism, North Plan…indicates that while several Councils 
have commissioned similar heritage studies for example, they appear to have done 
so in isolation. These include the Launceston City Council’s Heritage Study (2007); 
the Northern Midlands Council’s Heritage Review (2006) and the Meander Valley 
Council’s Heritage Study (2006).  
 
However there are some interesting examples of heritage tourism experiences 
involving collaboration between various Councils.  
 
The Trail of the Tin Dragon is a major project that celebrates the history of tin mining 
and the Chinese in North East Tasmania. It has been evolving since 2004 with the 
assistance of Dorset Council, Break O’ Day Council and Launceston City Council. 
Considerable work is currently being undertaken in the Weldborough and St. Helens 
areas. Similarly, a series of games entitled, Skulduggery; Unsolved Crimes of the 
Heritage Highway has been championed by the Northern Midlands Council and the 
Southern Midlands Council with assistance from the Central Highlands Council. 
 
The Launceston and Tamar Valley Heritage Trail project is currently being developed 
under the auspices of the Launceston, West Tamar and George Town Councils. It will 
include innovative digital technology to convey the region’s rich stories. 
 
The Meander Valley Council also commissioned a detailed Northern Heritage 
Development Plan in 2008. The project was initiated ‘to build the experience between  
Hadspen and Westbury into a memorable and must-see piece of Tasmania’s heritage 
experience’.9 An initial reading suggests some fascinating and engaging possibilities. 
 
 
 

                                            
8 Trail and District Arts Council Report, Greater Trail: A Cultural Plan for Arts and Heritage, May 
2010, p.23, viewed 8 July 2010 
<http://rosslandtelegraph.com/sites/default/files/Trail_Final_Report.pdf.> 
9 Inspired by Marketing et. al., Northern Heritage Development Plan, Draft Market Assessment and 
Brand Strategy (Document 1 of 2), 2008, p.4 
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Links between the Arts, Heritage and Tourism continued 

 
Arts + tourism 
 
There is a thriving and eclectic creative scene in Northern Tasmania, however visitor 
access to the range of artistic experiences is more likely to be accidental than 
planned.  
 
While ‘locals’ may be aware of theatrical performances, exhibitions, cinema, and live 
music venues for example, this level of detail is not always readily available to 
others. (Visitor information centres can be a useful source of ‘what’s on’ and in larger 
cities, mobile phone applications are increasingly being used for this purpose.) 
 
arts@work is the industry development arm of Arts Tasmania and it assists both 
individuals and organisations in seeking commercial opportunities. As an example of 
building linkages between the arts and tourism, arts@work has a very stimulating 
Calendar of Events which would certainly be of interest to ‘cultural visitors’. 
 
Tasmanian Regional Arts (TRA) is the peak body that supports community-based arts 
throughout the State.  
 
Each local government area has a TRA branch with a broadly-based objective to 
facilitate arts and culture in that area. Other related groups have formed according 
to more specific interests, eg. ceramics, poetry and watercolour painting. While some 
activities may lend themselves to visitor participation, it is generally neither their 
role, nor their primary intent.  
 
Both Tanya Hussey and Steven French whose work is acknowledged later in this 
Paper commented that from their recent contact with a significant number of artists, 
very few make any sort of connection with tourism. 
 
Heritage + Arts + Tourism 
 
However, some very interesting collaborations are taking place, exemplifying a 
creative fusion between the arts and heritage. Tour de Clarendon has been inspired 
by the National Trust’s Clarendon House Estate at Nile and features quirky kinetic 
carts designed by local artist, Ross Byers. They have been on display and in motion 
as part of Junction 2010. 
 
The National Trust’s Community Heritage Program supports the Tasmanian Heritage 
Festival. This year the Festival ran through the month of May and showcased many 
fascinating and engaging examples of the arts and heritage combined: for example, 
the inaugural Queenstown Heritage and Arts Festival; the Launceston Arts Society 
Heritage Exhibition; Thomas Ryan’s photographic exhibition featuring our modernist 
buildings; the dramatic performance of Voices from the Graves in the Christ Church 
graveyard, Longford and a meeting with artist in residence, Christina Henri at the 
Cascades Female Factory. 
 
Other examples include the Shadows of the Past sculptures located throughout the 
Midlands and telling the stories of the Heritage Highway and the evocative Mr Glover 
performance at Clarendon House. 
 
While museums and gallery spaces are key connectors between the arts and tourism, 
the National Trust and the tourism industry also has a tangible relationship. Heritage  
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Links between the Arts, Heritage and Tourism continued 

 
properties are popular with visitors and the Trust’s core values include, ‘presenting 
outstanding heritage places that offer exceptional visitor experiences’.10 
 
Project REASSIGN – the Northern Tasmanian Cultural Tourism Partnership represents 
a new and innovative approach to cultural tourism in Tasmania. Since its inception in 
2009, REASSIGN has collaborated with the Heritage Highway Tourism Region Assoc., 
Northern Midlands Council, the National Trust of Australia (Tasmania), and the 
Northern Midlands Business Association ‘to achieve cultural experience research and 
product development for the Northern Midlands region’.11 
 
The Voices from the Graves and Mr Glover performances (in conjunction with 
Mudlark Theatre), have both been created through REASSIGN and their power, 
richness and creativity is being acknowledged across the tourism sector; the arts 
revealing the heritage story! 
 
REASSIGN is currently seeking financial support for the Clarendon House Estate 
Research Project. NTD has provided funding to the Northern Midlands Council to 
enable it to work with the REASSIGN partnership in the development of a business 
model and plan for this initiative. The funding will also enable the Northern Midlands 
Council to continue with product development, in conjunction with REASSIGN, to 
further enhance the cultural tourism experience in the region. 

 
Products and Experiences in the Northern Region 
 
Experiences have the power to spark the imagination, engage the senses, stimulate the intellect, 
invoke an emotive response, and enliven the spirit. 
Tourism Tasmania 
 

The Arts 
 
There is no definitive source regarding arts-based tourism products or experiences in 
the North.  
 
Tourism Tasmania’s TigerTour database provides the most detailed inventory of 
tourism-related businesses throughout the State, however it is dependant on the 
supplier/owner forwarding relevant details and therefore it has substantial gaps.  
Please refer to Attachment 4.  
 
Given that those working in the arts do not necessarily consider themselves as part 
of the tourism industry, they are unlikely to make active connections on that basis. 
 
Several arts-based projects currently underway will assist in an understanding of 
both existing and potential visitor experiences: 
 

  The Cultural Tourism Project noted earlier will include as part of its outputs, ‘a 
range of cultural tourism experiences, clustered by region (with reference to 
Tourism Tasmania’s five Marketing Zones) and/or by art form interest…’12 It is  
understood however, that the outcomes will be selective as experiences will 
be evaluated according to specific criteria. 

 

                                            
10 National Trust of Australia (Tasmania), Strategic Plan 2009 – 2014, p.2 
10 Project REASSIGN Prospectus (draft), 2010, p.4 
12 op.cit. p.13 
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Products and Experiences in the Northern Region 
continued 

 
  As part of Junction 2010, Tasmanian Regional Arts sought to develop a list of 

arts-based experiences around the State for pre and post-Conference touring. 
This project has been undertaken by writer, Tanya Hussey and will include an 
inventory uploaded to the Tasmanian Regional Arts website. 
 
Note: Tanya’s work remains ‘in progress’ but includes a much richer source of information that 
extends well beyond the original concept. It is discussed further on p.14.  

 
Other sources include: 
 

  Melody West’s, Launceston: A Cultural Map which identifies various assets of 
Launceston’s cultural community including ‘arts practitioners’. 
 
Note: The status of this document needs to be established – ie. whether it is available for public 
use. 

 
  Jane Deeth’s, Background Report for the Development of the Strategic 

Cultural Plan for Launceston, which includes a very detailed list of community 
consultation participants; although the Report was written in 2001, it provides 
an important insight into the breadth of local individuals and organisations 
involved with the cultural sector. 

 
  Tasmanian Regional Arts which has a list of Tasmanian galleries although it is 

incomplete. 
 
  Steven French’s, Hand Made in Tasmania which includes a directory of the 

thirty-five Tasmanian artisans featured in his book. 
 
 
Heritage 
 
Heritage visitor experiences are generally more closely associated with the tourism 
industry, but as with the arts, the lack of a reliable and definitive inventory is 
inhibiting a rigorous assessment of both potential and existing resources. TigerTour 
provides a starting point and is the only broadly-based list of heritage tourism 
products and experiences. 
 

Key issues 
 
Heritage tourism 
 
At a recent Heritage Tourism workshop conducted by Tourism Tasmania and Heritage 
Tasmania, a number of challenges and opportunities were articulated. Many are 
commonly repeated in heritage and tourism literature: 
 

  The cost and capacity to preserve heritage infrastructure 
  The heavy reliance on volunteers to staff community museums and other 

similar facilities, and the increasing age of those volunteers 
  The incongruity between the RACT star rating system and the authentic and 

historic furnishings and fittings included in heritage accommodation properties 
  The necessity for rigorous research to ‘tell our stories’ appropriately and the 

funding to do so 
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Key issues continued 

 
  The supply side of heritage tourism is often characterized by a range of 

diverse players with seemingly conflicting attitudes, interests and objectives 
  The importance of aboriginal heritage  and an understanding of appropriate 

protocols 
  Built heritage is clearly very significant, but the concept of ‘heritage’ extends 

well beyond it, including for example, natural and cultural landscapes, 
artefacts and furniture. 

 
Heritage Tasmania also identified the following areas that require additional, practical 
attention: 
 

  Define our edge and unique heritage themes, so clear strategies and funding 
can develop and refine them 

  Identify practical ways to support our ability to offer authentic, quality and 
personal visitor experiences 

  Celebrate and praise brilliant ideas, and help facilitate investment that 
breathes new life into heritage 

  Explore how to respond to increasing interest in deeper connections between 
visitors and heritage places 

  Identify trends to better capture new or emerging markets and work to 
expand our market share. 

 
There was clear agreement that the tourism and heritage sectors would benefit from 
a higher level of communication and collaboration. 
 
 
 
 
 

 

 
 
 
Arts tourism 
 
Special events like Ten Days on the Island, Festival of Voices and others create rich 
and powerful experiences that attract both visitors and residents, and Northern 
Tasmania is certainly recognized for its cultural vibrancy, however the link between 
the arts and tourism remains under-developed. Consequently it may take some time 
to build the framework required to ensure a sufficiently diverse and sustainable 
range of products attractive to visitors. 
 
Other identified needs include: 
 

  Practical assistance for artists who wish to transition to a business model. 
 

Artists are not inherently entrepreneurial and often require considerable support to 
incorporate a business into their creative processes. Young contemporary artists 
maybe more engaged in art for its own sake, but regional artists need to sell their 
work in order to survive. Basic skill development is required to assist them with 
business development, promotion and marketing, telling their stories etc. 

 

Further reading 
 
Professor Barry Jones, Heritage Tourism Opportunities in 
Tasmania presented at the Tourism Industry Council of 
Tasmania’s annual conference, July 2010. 
 
http://www.tict.com.au/uploads/file/Prof__Barry_Jones_-
_History_and_Heritage_Tourism.pdf  
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Key issues continued 

 
  Appropriate, accessible spaces for artists and visitors to interact; while 

Launceston has some wonderful public galleries and cultural venues, 
significant potential extends beyond these better known assets. 
 
Many artists do not want tourists in their private studios which are sometimes part of 
their home, so additional public spaces need to be assessed from the perspective of 
both the artist and the visitor.  
 
Most arts venues are run by volunteers who may not necessarily have the capacity or 
interest to interact and communicate with knowledgeable and inquisitive visitors. 
 
Inconsistent opening hours and the serendipitous nature of many ‘arts tourism’ 
experiences mean that currently, visitors may be delighted or disappointed depending 
on the day! 
 
Flinders Island has a successful community arts space which is shared and operated by 
local artists and the Artists’ Garrett in Deloraine represents another cooperative model 
where six working studio spaces are combined with a cellar door business. It must be 
recognized however, that some artists also find these arrangements challenging and 
not conducive to the creative process. 

 
The Deviot Community Association offers a community model with a different focus. It 
operates a seasonal market supported by approximately 35 Tamar Valley makers and 
producers. Association members are also creating their first exhibition, Art Entwine 
where five West Tamar artists will display their work in five local vineyards. 
 
There are a number of examples in the North where art is displayed and sold in cafes, 
delicatessens and other retail outlets, but generally this is within a ‘non-managed’ 
environment which inevitably lacks the personalised experience that is so attractive to 
visitors. 

 
  Tangible, active links between the arts and the tourism industry 

 
From a tourism perspective, the arts have not received the same attention as other 
cultural sectors and there is a need to develop a stronger awareness on both sides. 
Initially, sharing databases and building a more dynamic presence on Tourism 
Tasmania’s consumer site, Discover Tasmania will promote mutual benefits. 

 
In their Community-Centred Model for Tourism, authors Nat Trimarchi and Frank 
Panucci note the following principles that underscore community cultural 
sustainability: 
 

  Focus on authenticity and quality 
  Preserve and protect resources 
  Make sites come alive 
  Find the fit between community and tourism 
  Collaborate.13 

                                            
13 Nat Trimarchi & Frank Panucci, Community Centred Model for Tourism (excerpt), Rainwater 
Productions, 2005, p.5 
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Future potential 
 
Culture and creative industries are increasingly being used to promote destinations and 
enhance their competitiveness and attractiveness14  
 

Our island’s historic heritage has achieved a highly 
significant milestone recently. During the course of 
writing this Paper, the State’s five iconic convict sites 
have been successful in their bid for UNESCO World 
Heritage status as part of the Australian Convict Sites 
serial inscription of eleven sites around the nation. 
These include the two Northern estates of Brickendon 
and Woolmers. The full benefits of this much-
anticipated announcement will take some time to 
accumulate, however it has arguably already raised 
the profile of Tasmania’s colonial history. 
 
This is also a very exciting time for the arts in 
Tasmania. Junction 2010 is an extraordinary tribute 
to the creative energy of Launceston and Northern 
Tasmania and no doubt it will significantly enhance 
the region’s reputation as an innovative and dynamic 
cultural hub. 

 
The potential impact of MONA is an exhilarating unknown! Tasmania has never 
experienced a philanthropic investment in the arts on such a grand scale, but it is 
reasonable to assume that the ripple effect can benefit our island’s communities well 
beyond Hobart and surrounds. In this context, the continuing development of 
authentic, cultural tourism experiences that deeply connect and engage our key 
visitor markets, becomes particularly important for Northern Tasmania. 
 
An analysis of the future potential of arts and heritage tourism is beyond the scope 
of this Discussion Paper and will become more evident as the project proceeds 
through its second stage. For the arts however, there is a new and substantial body 
of work which should be acknowledged and pursued in due course. 
 
As noted earlier, Launceston tourism professional and writer, Tanya Hussey originally 
undertook the development of arts-based itineraries for delegates to Junction 2010. 
Ultimately the task took on a life of its own. Many kilometres later, Tanya has 
collected an invaluable amount of information regarding Tasmania’s creative 
community and some unique insights in terms of market-readiness and other issues 
relevant to this project.  
 
Tanya’s work is continuing with a new draft title, Creative Culture. She believes that 
arts-based tourism is a rich and vastly untapped area that has significant potential 
for growth. 
 
Several Northern communities have emerged as strong supporters of the arts, 
including Deloraine (highly successful public art, galleries, Yarns artwork and annual 
Tasmanian Craft Fair); Lilydale (painted telegraph poles and Winter Solstice event); 
Bridport (Flying Teapot Garden Café and Gallery); and the Tamar Valley (West Tamar  
Art Group, Art Entwine trail and seasonal market). Further development will enrich 
existing offerings and should encourage differentiated, place-based experiences. 

                                            
14 OECD, The Impact of Culture on Tourism, 2009 (abstract)  
 

New directions 
 
 Catalysts 
 
 Emerging ‘hot 

spots’ for the arts 
 
 Innovative 

cultural 
partnerships 

 
 The creative city 
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Future potential continued 

 
In terms of heritage, the National Trust represents the lead, non-government 
organisation and is a proven catalyst for innovative partnerships. 
 
Cultural tourism is often linked with perceived status and associated activities are 
becoming increasingly dynamic and nimble. One of the latest examples involves a US 
hotel offering ‘Night School’ as a way of adding interest and value to their guests’ 
stay. According to their website, Seattle’s Sorrento Hotel is collaborating with ‘an 
array of intellectuals, artists, writers, filmmakers, mixologists, chefs and the leading 
cultural institutions in the Northwest’ to entertain, educate, and engage with their 
guests. The Hotel is becoming a social and cultural epicentre and claims that its new 
focus has substantially added to the company’s ‘bottom line’. The Liberty Hotel in 
Boston has adopted a similar approach – ultimately it reflects the diversity enabled 
through creative and entrepreneurial partnerships. 
 
The notion of the ‘creative city’ is a relatively recent one; UNESCO established its 
Creative City Network in 2004 and it now includes more than 100 locations across 
the Northern hemisphere.   
See also: Charles Landry, London as a Creative City, May 2000 
http://www.cpu.gov.hk/english/documents/conference/e-landry.rtf 
 
Canada has developed its own creative city network in 100 municipalities. The 
Network focuses on arts, cultural and heritage policy as well as planning, 
development and support. 
 
At the same time, Richard Florida, Ezio Manzini and other influential global thinkers 
have been referring to the importance of the ‘creative classes’, the ‘knowledge 
economy’ and creative communities in the context of social innovation. Historic 
heritage and the arts are considered vital pillars of the knowledge economy and 
many communities are embracing the creative classes as the most sustainable 
source of growth and development. ‘Creative tourism’ is also acquiring a new 
meaning as ‘learning a skill on holiday that is part of the culture of the…community 
being visited’.15   
 
Such phrases are slowly gaining some traction within broader conversations 
regarding economic and social development in Northern Tasmania. Does the concept 
of the creative city offer a collaborative and effective advantage for Launceston (and 
beyond) as a visitor destination? That is part of a much greater discussion, however 
in a complex and competitive tourism environment, local distinctiveness is becoming 
increasingly important.   
 
 
 
 
 

                                            
15 New Zealand Creative Tourism: Interactive Workshops and Creative Experiences, viewed 26 
July 2010 <http://www.creativetourism.co.nz/aboutus_ourstory.html> 

For an interesting illustration of a creative tourism business model:  
 
http://www.culturalrealms.com/2010/07/the-creative-tourism-business-model.html 
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Initial recommendations 
 
Our city is renowned for its cultural vibrancy, which not only makes Launceston a great place 
to live but also presents us as a very attractive tourism destination…16 

 
  Nurture an open communication process between potential and existing arts 

and heritage tourism stakeholders. 
 

  Develop a better understanding of the scope of existing and potential 
inventory in both the arts and heritage sector; lead organizations should 
share product knowledge, databases and other relevant information as part of 
a more holistic approach. 
 

  Consult with stakeholders to explore and confirm key issues, and identify 
strategies that will develop arts-based and heritage tourism experiences in 
the North. 
 

  Work with Tourism Tasmania to build a rigorous understanding of ‘cultural 
tourists’ including their preference or otherwise for coming to Tasmania. 

 
  Encourage the further development of appropriate, engaging, market-lead 

visitor experiences that showcase Northern Tasmania’s cultural vibrancy. 
 

  Continue the process of cultural mapping to provide a balanced understanding 
of arts and heritage attributes and to guide new products and experiences. 

 
  Discuss the concept of Launceston as a ‘creative city’ and its potential to 

differentiate it from other visitor destinations in Tasmania and beyond. 
 

  Work with Tourism Tasmania and other key stakeholders to develop an 
innovative cultural tourism strategy. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

  

                                            
16 Launceston City Council, Annual Report 2008/09, p.7 
 
 

Further reading 
 
Jane Deeth’s Background Report…Chapter 7, Summary of Strengths and 
Issues, pp. 57-63 for an excellent insight into Launceston’s cultural 
sector. 
 
Sustainable Tourism CRC for various reports regarding cultural and 
heritage tourism. 
 
http://www.crctourism.com.au/BookShop/BookDetail.aspx?d=607 
 
 
 
 
 
 



Arts and Heritage Tourism Experiences in Northern Tasmania  
A Discussion Paper 

 

Sarah Lebski & Associates August 2010   
 

Page|17 

Attachments 
 
 

1.  Tourism Trends in the Launceston, Tamar and North Zone, Year 
ending March 2010  

 
2.  Launceston city - Leisure Visitors table 
 
3.  Arts and heritage stakeholders list (draft only) 
 
4. TigerTour database – arts and heritage (excel spreadsheet) 



 

Launceston, Tamar and North Zone Tourism Trends, March 2010 

Tourism Trends in the Launceston, Tamar and 
North Zone, Year ending March 2010 
 

Interstate Visitors 

In the year ending March 2010 the number of overnight interstate leisure visitors to the Launceston, Tamar 
and the North Zone decreased 1% to 278,900 compared with the year ending March 2009 (Table 1). The 
decrease occurred in the quarters Oct to Dec 2009 and Jan to March 2010 (Figure 1). 
 
Overnight interstate leisure visitors spent 920,500 nights in the Launceston, Tamar and the North Zone in 
the year ending March 2010, a decrease of 1.1% on the previous year. The year ending March 2010 saw a 
decrease in the number of interstate people who included Launceston, Tamar and the North Zone 
destinations among their travel preferences (-6.0%).  In contrast, those who intended to visit the Launceston, 
Tamar and the North Zone increased 12.4%. (Table 3).   
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Intrastate Visitors 

The Launceston, Tamar and the North Zone had an 8.7% decline in the number of Tasmanians on an 
overnight intrastate trip over the year to 147,000.  There was also a 16.2% decrease in the number of nights 
spent in the zone by intrastate visitors. 

There were decreases in the number of Tasmanians who included destinations in the Launceston, Tamar and 
the North Zone among their travel preferences (-11%).  Those with intentions to travel to the Launceston, 
Tamar and the North Zone also decreased (-22.1%) in the year ending March 2010 compared with the 
previous year. (Table 4).   

Figure 1.  
Interstate 
leisure visitors 
in the 4 
quarters of the 
years ending 
March 2009 and 
March 2010 
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International Visitors 

In the year ending March 2010 the number of international leisure visitors to the Launceston, Tamar and the 
North Zone decreased 4.1% to 43,500.  The number of nights international leisure visitors stayed in the 
zone decreased by 11.8% to 222,300. (Table 1). 

 
Profile of Interstate Leisure Visitors 

Holiday Types1 
Of the interstate leisure visitors to the Launceston, Tamar and the North Zone, 41.6% were on Big 
Tour, a decrease of 1.7%.  Meanwhile, 22.9% were on a Short Tour of the state, a decrease of -0.7% 
compared to the year ending March 2009. (Table 2). 
 

Origin 
There were increases in the proportions of leisure visitors from South Australia (+2.5%), Western 
Australia (+2.3%), the ACT (+0.2%), and declines in the proportions from NSW (-1.0%), Queensland (-
1.5%), Victoria (-2.9%). (Table 2). 
 

Lifestages1 
In common with all zones, the majority of visitors to the Launceston, Tamar and the North Zone are in 
the older lifestage group (Affluent Older and Lower Older) (50.6%).  Family groups (Affluent with kids 
and Lower with kids) represent 33.8% and the Young group 16%. (Table 2). 
 

Table 1: Overnight  Leisure Visitors in the Launceston, Tamar and North Zone  

  
Year Ending March 

2009 
Year Ending March 

2010 % Change 

 Interstate    

 Visitors  281,800 278,900 -1.0% 
 Nights Spent in the Launceston, Tamar 
and the North Zone  930,600 920,500 -1.1% 

    

 Intrastate    

 Visitors  161,000 147,000 -8.7% 
 Nights Spent in the Launceston, Tamar 
and the North Zone  333,000 279,000 -16.2% 

    

 International    

 Visitors  45,400 43,500 -4.1% 
 Nights Spent in the Launceston, Tamar 
and the North Zone  252,000 222,300 -11.8% 

Sources: Tasmanian Visitor Survey for interstate (Tourism Tasmania), National Visitor Survey for intrastate (Tourism Australia), 
International Visitor Survey for international (Tourism Australia) 
 

                                            
1 See the glossary at the end of the report for Holiday Type and Life Stage definitions 
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Table 2: Profile of Interstate Leisure Visitors to the Launceston, Tamar and North Zone  

  
Year Ending March 

2009 
Year Ending March 

2010 Percentage point 
difference 

 Key BDA Holiday Types    

 Visiting Friends and Relatives  10.6% 12.1% 1.5% 

 Grand Tour  5.1% 5.6% 0.5% 

 Big Tour  43.2% 41.6% -1.7% 

 Short Tour  23.5% 22.9% -0.7% 

 Short Break  9.6% 9.5% -0.1% 

 Getaway  3.2% 3.8% 0.6% 

    

 Origin    

 Victoria   39.9% 37.0% -2.9% 

 New South Wales  26.6% 25.6% -1.0% 

 Queensland  17.5% 15.9% -1.5% 

 South Australia  6.4% 8.8% 2.5% 

 Western Australia  5.9% 8.3% 2.3% 

 ACT  2.4% 2.6% 0.2% 

    

 BDA Holiday Lifestage    

 Affluent Older  30.1% 25.0% -5.1% 

 Lower Older  24.8% 25.5% 0.7% 

 Affluent + Kids  15.5% 25.8% 10.2% 

 Lower + Kids  7.4% 8.0% 0.6% 

 Young  22.4% 16.0% -6.5% 

Source: Tasmanian Visitor Survey & Roy Morgan Research Holiday Tracking Survey 
Reading this Table: 37% of Interstate Leisure Visitors to the Launceston, Tamar and North Zone were from Victoria in year to March 2010. Excludes 
those who cannot say. 

 
Table 3: Interstate Visitor Preference & Intention to visit the Launceston, Tamar and 
North Zone 

  
Year Ending March 

2009 
Year Ending March 

2010 % Change 

 Preference  608,200 571,400 -6.0% 

 Intention  202,100 227,100 12.4% 

Source:  Roy Morgan Research Holiday Tracking Survey 

Table 4: Intrastate Visitor Preference & Intention to visit the Launceston, Tamar and 
North Zone 

  
Year Ending March 

2009 
Year Ending March 

2010 % Change 

 Preference  55,800 49,700 -11.0% 

 Intention  38,600 30,100 -22.1% 

Source:  Roy Morgan Research Holiday Tracking Survey 
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Glossary 

Leisure Visitors: 

Leisure visitors are defined here as those whose main purpose for travel is either to have a holiday, visit 
friends or relatives or to attend an event (e.g. sporting) or festival.  It does not include those whose main 
purpose is work/business, attending a conference/convention/ seminar, medical or education.  
 
Preferences and Intentions: 

Preferences are the number of interstate (or intrastate) people who would like to visit the zone on a holiday 
in the next 2 years.  Intentions refer to the number of interstate (or intrastate) people who are planning to 
visit the zone. 
 
BDA Holiday Types: 

Visiting Friends and Relatives Low cost holiday staying all nights with friends & relatives 

Grand Tour   The trip of a lifetime, touring around for sometimes months 

Big Tour    1-3 weeks touring, mostly by car 

Short Tour   Up to 1 week touring holiday 

Getaway    Single destination holiday to escape and unwind, city or country 

Short Break   Short 1-3 nights to city or country 

BDA Holiday Lifestages: 

Affluent Older   Older Affluent Lifestages and do not travel with children 

Lower Older   Older Lower Lifestages and do not travel with children 

Affluent + Kids   Affluent Families and older and do travel with children 

Lower + Kids   Lower Families and older and do travel with children 

Young    Young & Affluent Lifestages and do not travel with children 

 

Data Sources Used in this Report 

This report is based on data collated by BDA Marketing Planning from surveys conducted by Tourism 
Tasmania, Tourism Research Australia and Roy Morgan Research.  The data from these surveys are 
estimates, and their accuracy is limited by the survey methods used and the sample sizes.  Trends indicated 
by the data should be considered in combination with other industry information. 

 

Further information 

Further information on tourism trends in Tasmania can be found on our website 
http://www.tourismtasmania.com.au/research 
 
Research Unit 
Tourism Tasmania 
Email:  statistics@tourism.tas.gov.au 
Phone: 03 62308231 



 
Launceston city - Leisure visitors 

 
 

Launceston City 
 

Year ending 
March 09 

Year ending 
March 10 

% 
change 

Interstate Leisure Visitors 
Nights 

370,500 
604,900 

361,800 
575,000 

-1.5% 
-5% 

Intrastate Leisure Visitors 
Nights 

85,000 
151,000 

67,000 
101,000 

-7% 
-21% 

International Leisure Visitors 
Nights 

37,700 
246,400 

36,800 
198,500 

-  
-20% 

 
Note: There are several outliers in the Interstate nights during 2009, which are missing 
from the 2010 data and have led to a decrease for the year on year data.  
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Arts

Business Contact Position Email Phone Address Category
Academy Galleries A
Arts @ Work Fiona Barber Manager A
Arts @ Work Lola Greeno Aboriginal 

Development Officer A
Arts @ Work Mandy Schjelde A
Arts Alive Fernando do Campo Director artsalive@arts.org.au 03 6331 2777 PO Box 1614 Launceston Tas 

7250 A
Arts Tasmania Katherine Hough Director A
Design Centre taswood@bigpond.net.au 03 6331 5506 City Park, Tamar Street 

Launceston Tas 7250 A
Fresh on Charles Café Andrea Dawkins Owner/operator 03 6331 4299 178 Charles Street, Launceston 

Tas 7250 A
Junction 2010 Angela Driver Conference Manager angeladriver@tasregionalarts.org.au 03 6323 3251 0409 

146 978 A
Junction 2010 Tanya Hussey Writer/researcher onetanyaswords@gmail.com 0434 359 818 A
Poimena Gallery KatyWoodroffe Teacher/artist 03 6336 6039 Launceston Church Grammar 

School A
Powerhouse Gallery  Inveresk A
QVMAG Glenda King enquiries@qvmag.tas.gov.au 03 6323 3777 2 Invermay Road, Launceston Tas 

7248 A
QVMAG Patrick Filmer-Sanke Patrick.Filmer-Sankey@Launceston.tas.gov.au 2 Invermay Road, Launceston Tas 

7248 A
Roving Curators Veronica Macno Veronica.Macno@arts.tas.gov.au A
s p a c e Gallery  Melissa Smith Teacher/artist melissa.smith@soc.tas.edu.au 03 6336 3334 Scotch Oakburn College 

Performing Arts Centre, 85 
Penquite Rd L'ton Tas 7250 A

Tasmanian Glassblowers James Dodson Owner/operator A
Tasmanian Regional Arts Angela Barrington Development Officer 

(North)
angelabarrington@tasregionalarts.org.au 0428 288 424 

A
TasDance Annie Grieg Artistic Director info@tasdance.com.au 03 6331 6644 197 Wellington Street, 

Launceston Tas 7250 A
Ten Days on the Island  A
Theatre North Robin Lohrey General Manager theatrenorth@theatrenorth.com.au 03 6323 3270 57 Brisbane Street, Launceston 

Tas 7250 A
TwoFourTwo (gallery) Katie Livermore Owner/operator stay@twofourtwo.com.au 03 6331 9242 0437 

242 942
242 Charles Street Launceston 
Tas 7250 A

UTAS Dr Deborah Malor School of Visual & 
Performing Arts

deborah.malor@utas.edu.au 03 6324 4429 Locked Bag 1362, Launceston Tas 
7250 A

West Tamar Arts Group for Visual 
and Performing Arts Robyn Barnet rob.ian@bigpond.com 03 6384 7052 A
Wursthaus Gallery wurtshausatolivers@bigpond.com 03 6331 9171 Quadrant Mall Launceston Tas 

7250 A
Melody West Researcher Melody.West1@gmail.com A
Gary Cleveland Design Centre founder A

Artifakt Gallery, Deloraine Nancy Kowalski 03 6362 2088
40 Emu Bay Rd, Deloraine TAS 
7304 A
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Arts/Historic heritage

Business Contact Position Email Phone Address Category
1842 Eighteen Forty-Two Trevor Jones Director tandrjones@bigpond.com 03 6331 2213/0400 

312 211
121 Cimitiere Street, Launceston 
Tas 7250 A/H

Beyond Urban Tours Diane Smith beyondurbantours@intas.net.au 0427 762 618 A/H
John Glover Society Inc Andrew Heap 03 6331 2266 c/- Shepherd & Heap, 113 

Cimitiere Street, Launceston Tas 
7250 A/H

John Glover Society Inc John Millwood 03 6334 3636 c/- Launceston Pathology, 71 
Frederick Street, Launceston Tas 
7250 A/H

Dr Jane Deeth Interpretation 
Consultant

jadeeth@bigpond.com 03 6331 8478/0439 
314 341 A/H

National Trust Tas Chris Tassell Director/REASSIGN 
project contact

chris.tassell@nationaltrusttas.org.au
A/H

The Mill Providore and Gallery Becky Shrimpton Owner/operator info@millprovidore.com.au 03 6331 0777 2 Bridge Road, Launceston Tas 
7250 A/H

Anne Fitzgerald Producer/facilitator anneinorbit@bigpond.com 0400 054 175 A/H
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Historic heritage

Business Contact Position Email Phone Address Category
Beaconsfield Mine & Heritage Centre Sharon Verhulst sharon.verhulst@wtc.tas.gov.au 03 6383 1473 PO Box 59 Beaconsfield Tas 7270 H

Jennie Chapman blenheimfarm@ozemail.com.au 0419 5844 667 H
Boags Centre for Beer Lovers Helen Gibson 39 Williams Street Launceston 

Tas 7250 H
Brickendon Louise Archer louise@brickendon.com.au 03 6391 1251/0418 

127 767
Woolmers Lane (C520), Longford 
TAS 7301 H

Quality Edenholme Grange (heritage 
accommodation)

Paul Harding Owner/operator sales@edenholme.com 03 6334 6666/0419 
894 269

14 St Andrews Street, 
Launceston Tas 7250 H

Entally House Darryl Cullen Darryl.Cullen@entally.com.au 03 6393 6201 782 Meander Valley Road, 
Hadspen Tas 7290 H

Fitzpatrick's Inn, Westbury Pam Swain Owner/operator fitzpatricksinn@bigpond.com 03 6393 1153 56 Meander Valley Road, 
Westbury Tas 7303 H

Heritage Highway Tourism Regional 
Association

Alex Green Chair aogreen@bigpond.com 03 6260 4153/0429 
604 153

 'Wattle Banks', Kangaroo Road, 
Campania Tas 7026 H

Heritage Tasmania Ester Guerzoni Senior Executive 
Officer, Heritage 
Tasmania

Ester.Guerzoni@heritage.tas.gov.au 03 6233 4152 GPO Box 618 Hobart Tas 7001

H
Heritage Tasmania Pete Smith Director, Heritage 

Tasmania
Pete.Smith@heritage.tas.gov.au 03 6233 2037 GPO Box 618 Hobart Tas 7001

H
Launceston Tramway Museum 
Society Inc.

Graham Quinn gandequinn@netspace.net.au 03 6344 3040
H

LTMS Museum Ian Lockett ian.locket@ltms.org.au H
National Trust Tas Matthew Smithies Matthew.Smithies@nationaltrusttas.org.au 0457 880 288 H
Quamby Estate Dylan Hunt Dylan@anthology.travel 03 6392 2211 1145 Westwood Road, Hagley Tas 

H
Red Feather Inn Lydia Nettlefold innquiries@redfeatherinn.com.au 03 6393 6506/0408 

627 105
42 Main Street, Hadspen Tas 
7290 H

Tasmanian Wool Centre, Ross Debra Cadogan-Cowper taswoolcentre@bigpond.com 03 6381 5466 Church Street, Ross Tas 7209 H
TATRail Michael de Bomford Michael.DeBomford@auroraenergy.com.au 0418 129 453 H
UTAS Dr Hamish Maxwell-

Stewart
Historian Hamish.MaxwellStewart@utas.edu.au

H
UTAS Professor Henry Reynolds Historian Henry.Reynolds@utas.edu.au

H
Woolmers Estate Damian Saunders General Manager damian@woolmers.com.au 03 6391 2230/0409 

017 279
PO Box 15 Longford Tas 7301

H
York Mansions Luxury Apartments 
(heritage accommodations)

John Mitchell Owner/operator mail@yorkmansions.com.au 03 6334 2933 9-11 York Street Launceston TAS 
7250 H
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Local government

Business Contact Position Email Phone Address
Break O'Day Council Chris Hughes Community 

Development Manager
03 6376 7960/0407 
795 393

PO Box 21 St Helens Tas 7216

LG
Break O'Day Council Jenny Singline Community 

Development Officer
PO Box 21 St Helens Tas 7216

LG
Dorset Council Suzie Bower Community 

Development & 
Services Manager

Susie.Bower@dorset.tas.gov.au 03 6352 6500 3 Ellenor Street Scottsdale Tas 
7260

LG
Dorset Council Tracey Etchell Community 

Development Officer
Tracey.Etchell@dorset.tas.gov.au 03 6352 6500 3 Ellenor Street Scottsdale Tas 

7260 LG
Flinders Island Council Adam Saddler Economic Development adam.saddler@bigpond.com 0448 813 800 361 Forest Hill Road, Sandford 

Tas 7020 LG
George Town Council Anne Green Senior Community 

Development Officer
anneg@georgetown.tas.gov.au 03 6382 8800

LG
George Town Council Kevin Turner Community 

Development Officer
kevint@georgetown.tas.gov.au 03 6382 8817 PO Box 161 George Town Tas 

7253 LG
George Town Council Roger Broomhall rogert@georgetown.tas.gov.au 03 6382 8800 PO Box 161 George Town Tas 

7253 LG
Launceston City Council Andrew Smith Andrew.Smith@launceston.tas.gov.au PO Box 396 Launceston Tas 7250

LG
Launceston City Council Catherine Mainsbridge Senior Planner Catherine.Mainsbridge@launceston.tas.gov.au 03 6323 3316 PO Box 396 Launceston Tas 7250

LG
Launceston City Council Kate Jones Development Planner Kate.Jones@launceston.tas.gov.au 03 6323 3316 PO Box 396 Launceston Tas 7250

LG
Launceston City Council Tourism Manager 03 6323 3316 PO Box 396 Launceston Tas 7250

LG
Launceston City Council Peter Button Director Development 

Services
peter.button@launceston.tas.gov.au 03 6323 3316 PO Box 396 Launceston Tas 7250

LG
Launceston City Council Richard Jamieson Strategic Planner Richard.Jamieson@launceston.tas.gov.au 03 6323 3316 PO Box 396 Launceston Tas 7250

LG
Meander Valley Council Patrick Gambles Community 

Development Officer
Patrick.Gambles@mvc.tas.gov.au PO Box 103 Westbury Tas 7303

LG
Meander Valley Council Rick Dunn Economic Development 

Manager
Rick.dunn@mvc.tas.gov.au PO Box 103 Westbury Tas 7303

LG
Northern Midlands Council Fiona Dewar fiona.dewar@nmc.tas.gov.au 0417 975 006 LG
Northern Midlands Council Lorraine Green Economic & Community 

Development Manager
lorraine.green@nmc.tas.gov.au 03 6397 7303/0419 

130 600
LG

West Tamar Council Liz Schibig Tourism & Marketing 
Manager

Liz.Schibig@wtc.tas.gov.au 03 6383 6375/0417 
115 343

PO Box 59 Beaconsfield Tas 7270
LG

Category
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Northern Tasmania Development

Business Contact Position Email Phone Address
NTD Professor David Adams

NTD
NTD Michelle Strickland Project Manager michelle@3pconsulting.com.au 03 6334 7028 3pconsulting Level 1, Holyman 

House, 54 Brisbane Street, 
Launceston, Tasmania 7250

NTD

Other
Business Contact Position Email Phone Address

Other
Events Tas Charles Bracewell Other
L'ton Tamar and the North Zone 
Marketing Group

Kim Seagram Chair kimseagram@microtech.com.au
Other

L'ton Tamar Valley Local Tourism 
Assoc

Chair
Other

MONA Mark Foster Director Other
Pure Tasmania Karen Phillips Karen.Phillips@federalgroup.com.au 03 6335 5862/0408 

064 614 Other
Sarah Lebski & Associates Sarah Lebski Tourism Consultant lebski@vision.net.au 03 6330 2683/0418 

134 114
3 Danbury Drive, Launceston 
7250 Other

Straits gallery, Flinders Is Annabel Apps 03 6359 2135 Other
Tourism Tasmania Deb Lewis Head of Insights & 

Destination 
Development

Deb.Lewis@tourism.tas.gov.au 03 62308138 GPO Box 399 Hobart Tas 7001

Other
Tourism Tasmania Frank Hussey Manager Sector 

Development
Frank.Hussey@tourism.tas.gov.au 03 6230 8199 GPO Box 399 Hobart Tas 7001

Other
Tourism Tasmania Jen Fitzpatrick Marketing Unit jennifer.fitzpatrick@tourism.tas.gov.au 03 6230 8172 Other
Tourism Tasmania Melinda Percival WHA nomination Melinda.Percival@tourism.tas.gov.au Other

UTAS Jo Archer
L'ton Engagement & 
Development Manager jo.archer@utas.ed.au 6324 3575 Other

Niche' market Selina Palmer Other
George Town Council Tim Corey timc@georgetown.tas.gov.au 03 6382 8800 PO Box 161 George Town Tas 

7253
Low Head Pilot Station Peter Cox peter.cox21@intas.net.au 0407 204 610

Dr Astrid Wooton Ministerial advisor 0409 190 890
Deviot Community Association Robyn Barnet 03 6394 7052

KEY
Principal interest
A - ARTS LG - Local government
H - Historic heritage NTD - Norther Tasmania Development

Many local champions are identified in Melody West's document 
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